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B2B-companies should expect specific demands on climate action 
from large industry customers

8 October 2021 Source: DI Business, 20212

Februar 4th, 2021



Demands are due to the CO2 -emissions of suppliers being included 
in the large industry customers own CO2 -accounting

8 October 2021 Source: GHG-protocol; Viegand Maagøe3
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Thereby, many B2B -companies will have reduction plans imposed 
for them to be suppliers of the large companies

8 October 2021 Source: GHG-protocol; Viegand Maagøe4
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The reason this is important to companies, is that more than 80% 
of the companies CO2 -emissions often is in Scope 3

10.08.21 Source: CDP; Viegand Maagøe5
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Large Danish companies have committed to CO2 - reductions in 
accordance to the Paris Agreement and Science Based Targets

8 October 20216 Source: Science Based Targets

And they thereby commit to work with CO2-emissions in their supply chain 



The companies validate reduction plans according to the Paris 
Agreement through Science Based Targets initiative (SBTi)

8 October 2021 Source: Science Based Targets7
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Because of this, the large industry companies choose to  have 
specific targets of supplier requirements

8 October 20218 Source: Science Based Targets



The climate agenda has become a global Mega Trend and is being 
supported by consumers and politicians

8 October 2021 Source: Viegand Maagøe9
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Suppliers should also look into their own CO2 - footprint to stay 
competitive – but how?

8 October 2021 Source: DI Business, 202110
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Climate accounting is based on the GHG protocol and will provide 
an overview of the company’s emissions 

8 October 2021 Source: Viegand Maagøe11
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Results are used in a hotspot -analysis to reach specific reduction 
measurements

8 October 2021 Source: Viegand Maagøe12
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What can we do?



Reduction measures can focus on efficiency, electrification, 
conversion, procurement and re -design of products

Friday, October 8, 2021 Source: Viegand Maagøe13
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Here the starting point in cradle-to-gate - there are of course also measures that can work on downstream (use of sold products).



Consumers want to know, which leads to more climate 
requirements to the suppliers 

8 October 202114

Increasing risk of negative publicity and 
complaints to the Danish Consumer Ombudsman

Increasing requirements of ability to document 
CO2 insights and more competition in the field 



Communication of the ‘process’ is often a better story than the 
‘exact result’

8 October 2021 Source: Viegand Maagøe15

Tell the story of CO2-mapping and the distribution between the 3 
scopes. Be objective and know your data. Do not exaggerate.

Be honest about the companys CO2-footprint and what you do to 
reduce it. Be humble about the dificulties.

Show what’s going on behind the scenes – give insight into the 
technical reality. Tell about the process. Be transparent.



The project Klimaklar SMV (Climate Ready SME) have produced 
both Podcasts and Webinars on the subject

8 October 202116

https:/ / www.da nskindustri.dk/ klim a kla rSMV/ inspira t ion/

Podca st Webina r

Source: Klim a kla rSMV; Viega nd  Ma a gøe



KlimaklarSMV is a larger project focusing on the CO2-footprint of 
Danish companies – and preparing them for the future

8 October 2021 Source: Klim a kla rSMV; Viega nd  Ma a gøe17
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There are several national and regional support schemes for 
companies that want support for green business transformations

8 October 2021 Source: Viegand Maagøe18

Grøn Cirkulær Omstilling

National scheme.
Read more here.

Vilje til Vækst

Companies in Region 
Nordjylland.
Read more here.

Bæredygtig vækst 

Companies in Region 
Nordjylland.
Read more here.

Clean Green Plan

Companies in Region 
Sjælland.
Read more here.

Rethink Business

Companies in Region 
Midtjylland.
Read more here.

ECSMV

Companies in Region 
Midtjylland.
Read more here.

https://groenogcirkulaer.dk/
https://ehnj.dk/vtv
https://nben.dk/ydelser/projekter/baeredygtig-vaekst-gennem-energi-og-ressourceeffektive-smver
https://www.energycluster.dk/projekter/clean-green-plan-sjaelland/
https://rethinkbusiness.dk/
https://ecsmv.dk/for-virksomheder/om-projektet/
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